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value of all

Southwest"

EmPloYees, the

importance of our Communities, and dedicated service to our
Customers. The unique talents, experiences and perspectives
our People bring to the table contribute to the success of
our company and to our 43 Qonsecutive years of profiiability.
At Southwest, women make up more than 40 percent of the
Company. Additionally, nearly 35 percent of the Company's
total leadership roles are held by women.

Just like Sofia Salgado, we have a
strong commitment to working with
organizations that make a positive
difference in ihe lives of girls and women

throughout the country' We currently have more than many
relationships wrth nonprofit organizations that invest in women's
leadership development, empowerment and recognition' Through
those meaningful relationships, we are able
to strengthen the communities in which our
Customers and Employees work and live'

our workforce at southwest mirrors the communities we serve,
and we're passionate about giving back to those communities'

Lidia S. Martinez
Manager, CommunitY Affairs &
Grassroots Southwest Ai rli nes

GB: WHAT lS YOUR BACKGROUND?
IgrewupinElCentro,CAarrdmyparentswereimmigrantswithnomorethan
encouraged
a 6th grade education. The youngest of6 children, I was always

B'A' in
to go to college, so I attended UC San Diego where I graduated with a
for local TV
communications. I then spent 15 years doing community relations
the stations
where I was responsible for developing personal relationships between
and their viewers while having a positive impact on the community'

Latina
I am currently the Executive Director for MANA de san Diego, a non-profit
operations efforts
organization, where I lead our strategic plannin$, marketing and
The
programs'
while overseeing 4oo+ volunteers who plan and implement our
leadership
mission of the organization is to empower Latinas through education,
development, communitY
service and advocacY. MANA
was established 3o Years a$o
and this is the first Executive

Director position we have
had so I feel truly blessed
and honored. I feel like I
am personally a Product/

beneficiary of MANAin
the way that through mY
volunteering and meeting
outstanding Professional
Latinas, theY have suPPorted
and pushed me to set high
-
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expectations and succeed.
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GB: HOW IS MANA DE SAN DIEGO MAKING A
DIFFERENCE FOR YOUNG GIRLS AND WOMEN?
MANA has been at the forefront of educating and mentoring
Latinas of
all ages at all stages of their rives. The Hermanitas Mentorship program
encourages 7th-oth grade girrs to pursue higher education
and foilow
their dreams by introducing them to successful career women
who
have similar backgrounds. Since zoo6, MANA has had
a .,ooyo success
rate in our Hermanitas enrolling in higher educationr we then
support

them with scholarships and training through our seminars and
conference. one of MANA's biggest strengths is its impressive
network
of thousands of professional women, who then mentor these young
ladies in hopes that they will come full circle and give back
to MANA
and our community once they have successful careers.

GB: WHAT tS MANA DE SAN D|EGO,S VtStON FOR
LATINAS IN CALIFORNIA?
MANA de San Diego's vision is to foster a community of advocates
working together to create a higher quality of life for everyone.
Education at all levels, in areas ofprofessional growth, health,
environmental awareness and community serwice, benefit not only
the
Latina, but her family and community. our goal is to provide the
skirls
and tools for Latinas to succeed in their professions and encourage
them to get civically involved so that ourvoice is represented in
the
economic, politica_], and other arenas, especially for those in
our Latino
community who cart't speak for themselves.

GB: TELL US ABOUT oNE
PROFESSIONAL

oF YOUR PROUDEST MOMENTS - PERSONAL oR

My children are my proudest achievementl I have ro-year-old,
boy/girl twins who challenge me
and bring joy to my life. They make me want to make this
world a better place for their future.
And what better way to do that than to work for MANAI

GB: ANY GREAT SOUTHWEST AIRLINEs TRAVEL STORY THAT
YoU MAY LIKE
TO SHARE?
SouthwestAirlines is one of the most
generous sponsors ofMANA. Thev
provide tickets to our Hermanitas
program so they can visit colleges

- most $rls have never stepped out
of their neighborhood, much less
traveled in an airplane. Southwest

Airlines provides the means for Latina
professionals to travel to conferences
that will develop their leadership
skills. Their support iegitimizes
MANAs role in our community and
we won't let them
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